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TOURISM MARKETING ACTIVITY 

143. Mrs C.A. MARTIN to the Minister for Tourism:   
Can the minister outline any online marketing activity that is being undertaken to generate awareness of and 
visitation to Western Australia?   

Ms S.M. McHALE replied: 
I thank the member for her question.  Western Australia is a fantastic state with unique environments that people 
from all over the world want to visit and experience.  It may be of interest to the house that the number one 
information source for international visitors is the Internet.  It is very important that we respond to that and 
ensure that we tap into that enormous market.  The emergence of the Internet has led to a significant shift in the 
way the tourism industry markets and distributes its products in Western Australia.  I was asked a question last 
week about the international market by the opposition spokesperson on tourism.  I can confirm that Western 
Australia is doing extraordinarily well with a growth of 8.2 per cent in the past 12 months in the international 
market.  That growth was, in part, due to the innovative way that Tourism Western Australia is marketing the 
state.  There are three recent and significant online marketing initiatives about which I want to inform the 
opposition spokesperson and the house.  Tourism WA in February launched a major online campaign in the 
United Kingdom and New Zealand markets.  The United Kingdom site includes travel information, holiday 
packages and a travel profiler, which will secure important demographic intelligence on the market.  The 
response to the online campaign has been tremendous.  After only two weeks into the 12-week campaign, the 
Tourism WA site was ranked number one.  The Western Australian site was ranked number one compared with 
other government tourism organisation sites.  It has 48 per cent of the online market share.  That is very much a 
part of our United Kingdom marketing push that includes a commitment by this government of over 
$1.6 million.  To date there has been in excess of 150 000 unique visitors to the site, of which 35 000 have 
subscribed to receive regular material.  The New Zealand campaign, which was a $65 000 online promotion, has 
to date been visited by in excess of 38 000 consumers, of which 20 000 have selected to subscribe to the WA 
consumer e-newsletter.  That is an outstanding conversion rate of over 52 per cent.  That is turning consumer 
interest in Western Australia into significant tourism potential.  The opposition spokesperson also referred to 
emerging tourism markets. 

Ms K. Hodson-Thomas interjected. 

Ms S.M. McHALE:  I will talk about the Chinese market this time.   

Tourism WA on 19 April will launch the first ever Western Australian tourism online campaign in China.  This 
campaign is being undertaken in conjunction with www.ctrip.com, which is the largest online travel company in 
China with a database of three million people, including 400 000 very important persons.  We are seriously using 
the Internet to market our absolutely wonderful state.  There are great results already.  With China online and the 
potential of three million visitors, this Carpenter government recognises the distribution power of the Internet 
and is converting it into real tourists for Western Australia. 
 


